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NEXUM SOLUTIONS

GUIDING SUCCESS THROUGH CONNECTION

Start the Conversation

) Service . . . .
Service Type o Manufacturing | Entertainment | Healthcare Retail Finance
Description
Across industries, Audience Segmentation | Patient Segmentation Customer Customer
personalized and Personalization and Personalization Segmentation Segmentation
i engagement drives R ti Patient E t |P li hoppi
Audience eme eFommenda ion atient Engagemen ersona |z§dS opping Client Personalization
Engagement & retention, improves Engines for Content Tools Experiences
L. customer/patient Fan Engagement .
Personalization satisfaction, and Analytics Loyalty Programs Retention Tools
enhances targeting Audience Retention
strategies. and Churn Prediction
Project Performance |Event Managementand| Healthcare Project Retail Operations Financial Project Risk
Monitoring and Analytics Optimization Scheduling Management Management
Resource Allocation | Project Collaboration Resource Allocation for
. ) Workflow Automation . Workflow Automation
Optimization Platforms Inventory & Logistics
Optimizing resources, VR/AR Content
. mitieating risks, and | Risk Management and ‘on en Risk Mitigation in Risk Management
Project gating risks, e i Integration and i
: < Mitigation Analysis R Healthcare Operations Systems
ensuring efficient Analytics
Management & )
workflows are essential Agile Project
OPtlleaflon in all sectors for Management Integration
operationalsuccess. |Project Scheduling and
Workflow Automation
Change Order and
Scope Creep Control
Project Collaboration
Platforms
Content Performance | Healthcare Service Sales Performance Financial Service
Tracking performance, Analytics Performance Analytics Tracking Performance
sentiment, and [y :
’ Predictive Box Office : : ) ) .. )
Content & competitive analysis is : aild gtrear);ingl Patient Satisfaction | Customer Sentiment |Predictive Analytics for
Trackin Analysis Financial Services
Performance relgvant to b(')tAh Analytics g y!
Analytics physicaland digital SocialMediaand |Marketand Competitor| . 0\
serwces a_cross Sentiment Analysis Analysis P v
industries. Market Trend and
Competitor Analysis
i j i D ic Prici Health ti D ic Pricing fi
Caplta;:?geucdtgziir:;astlng ynSanFI:‘ ricing edaM (:a‘reACOSl In.g Dynamic Pricing ynans'nc 'rlcmg or
Maximizing revenue olutions and Margin Analysis ervices
through optimized Product_ Costing_and Ad Spend Optimization Reve_nu_e Cycle Sales a_nd_ Reyenue I_Revgr?ue and .
Revenue and pricing, costing, and Margin Analysis Optimization Optimization Profitability Analysis
Pricing forecasting benefits all Profitability and Qost Merchandising ant?i E- Financial Forecasting Inventory Costing Customer Lifetimg
L. ) X Center Analysis commerce Analytics Value (CLV) Analysis
Optimization sectors in terms of s = —
profit margins and Dynamic Pricing Customer Lifetime Customer Lifetime
financial health. Solutions Value (CLV) Analysis Value (CLV) Analysis
Financial Performance
Tracking and Forecasting
Efficient cost Cost Optimization and |Inventory Cost Analysis|  Operational Cost Cost Reduction in Operational Cost
management and Reduction and Optimization Reduction Retail Operations Reduction
Cost supply chain - - - —
imizati i Inventory Cost Analysis Financial Performance | Supply Chain Efficiency Supply Chain Financial Efficienc
Management and | oprimization a-re et and Oy timizatio: Tracking and for Healthcare Mar::;yement Solutions ’
Efficiency forreducing P Forecasting Products ¢
operatlonélexpeﬂses Supply Chain Financial | Risk Management and Inventory Ontimization
acrossallindustries. Risk Management Scenario Analysis yop
Accounts Receivable | Content Licensing and
i Health Asset Retail Asset Asset and h Fl
Ma”ag'"gcasr‘ f_lowa”d and Payable Distribution Strategy calthcare Asse claiAsse ssetand Cash Flow
Cash Flow and as_sets_ |s_ cru_mal f(-)r Optimization Optimization Management Management Management
maintaining financial - - — -
Asset stability, whether dealing Capital Expenditure Financial Performance |CapEx Optimization for| Inventory and Supply Investment Risk
Management | with physical or financial |_(CapEx) Optimization |Trackingand Forecasting | Medical Equipment Chain Financing Mitigation
assets across industries. | Supply Chain Financial
Risk Management
Profitability and Cost | Merchandisi dE- | Health Servi Product Profitabilit
Optimizing profitability rofitability an _os erchandising an_ ea c_are _ grwce roduct Pro | ability Profitability Analysis
. . Center Analysis commerce Analytics Profitability Analysis
Profitabil d and ROl is a universal
rofitability an i ifeti i
y goalacross all Product_ Costlng'and Customer Llfetlmg ROl of Medlcgl Margin Optimization Inves.tm'ent_ROI
ROI industries, achieved Margin Analysis Value (CLV) Analysis | Treatments/Services Optimization
Enhancement through data-driven Capital Expfen'ditu're Finapcial Performanc_e Margin Optimization Financial ROI Client Lifetime Value
insights and financial (CapEx) Optimization |Tracking and Forecasting Enhancement (CLV) Enhancement
efficiency. Supply Chain Financial
Risk Management




